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Building on Success

April 2007 New York City

May 2007 Dallas (NSS & Innovarium Ventures)
Dec. 2007 San Jose

May 2008 Washington DC

Oct. 2008 Los Angeles

May 2009 Orlando

Sep. 2009 Boston
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Agenda

A full day of sessions, business plans
and networking
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Morning

Overview of Commercial Space Markets

Joshua Raffaelli
Success Story: Commercial Opportunities

Business Plan Presentations

Richard Garriott
Insights: Market Development & Business Segments
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Afternoon

Networking Lunch

Business Plan Presentations

Government-Industry Synergy in Expanding Commercial Space
Meeting Customer Needs

Reception and Networking
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Guidelines
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All presentations will be made in this room

Networking lunch will be in the next room (Pollock)
Networking reception will be in the next room (Pollock)
Press Is present and covering the Summit

Summit is being video and audio recorded (except for the
business plans)

The moderators will direct questions from the audience
Questions of our speakers must be made using a microphone in
the audience

Only audio of the audience questions will be recorded
Electronic evaluation will be sent to you after the Summit
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Enjoy the Summit!
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